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The Pesticide Container Recycling Program

how It works and what we can learn from it
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FARMS' Agenda

e CropLife Canada
 CleanFARMS™ Stewardship Programs
e What's next?

« How the SWRC (and others) can help
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FARMS

CropLife Canada

An industry committed to stewardship and safety
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FARMS CropLife Canada

Who: The trade association
Cmpl_ifat representing the r_nar_1ufacturers,
—weer = developers and distributors of plant
TmmmmTT selence innovations - pest control
products and plant biotechnology -
for use In agriculture, urban and
public health settings.
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FARMS

CropLife Canada

Mission: To build partnerships
and provide leadership and a
united voice for the plant sciences
Industry as vital contributors to a
flourishing bio-economy
committed to safety, innovation,
stewardship and sustainability
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FARMS CropLife Canada
2009 -2010 Budget Expenditures
Biotech |
10.21% Crop Protection

35.74%

Stewardship 3.64%
50.41%
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FARMS Stewardship Arch

*

Waste management commitment:
43.64% of total budget




CleanFARMS™ Inc.

February 2010:

AAAAAA 1\
representing the p =rience industry
representant de ' trie de la plytalegie




CleanFARMS™ |nc.

The Industry stewardship organization
for agriculture



CleanFARMS™ |nc.

Mission: To ensure a sustainable
environment through reduction,
reuse, recycling and safe disposal
of agricultural waste products.



CleanFARMS™ |nc.

Currently two main programs:

Empty container management

Obsolete pesticide collection



Why CleanFARMS™ Inc.?

« Adaptation to a changing industry and
regulatory environment

e Businesses can be members of

CleanFARMS™ without being members of
CropLife Canada



Why CleanFARMS™ Inc.?

* Need for greater transparency of program for
all ‘stewards’ of these products

« Additional opportunities for other agricultural
wastes



Empty Pesticide
Container Program

* Program inception: 1989

e Collection sites:

— Saskatchewan: ~420 agricultural retailers & 20
municipal run collection sites

« Container Prep:
— Triple rinsed/pressure rinsed
— Caps & labels removed



Empty Pesticide
Container Program

Containers recycled into farm drainage tile

= =

-used back on the farm-



Empty Pesticide
Container Program

The Players

e CleanFARMS™ Inc

— stewardship organization
— well established programming

o Stewards — industry
e Farmers



Empty Pesticide
Container Program

The Players

e Supporting Partners****
— Farm groups
— Government — federal, provincial
— Rural municipalities
— Agricultural retailers
— SWRC




Empty Pesticide
Container Program

Key SK supporters

o Saskatchewan Agriculture and Food
— Excellent support

— Alanna Koch, DM, Dec 2008 conference:

 “The importance of partnerships to the SK agricultural
iIndustry”

 Agriculture Counclil of Saskatchewan



Empty Pesticide
Container Program

No regulatory burden
No consumer fees
No deposit
Supportive partners

$

Excellent results



Empty Pesticide
Container Program

Key Accomplishments:

« 78 million containers collected and recycled
since 1989

e 2008 Return Rate — 61%
— 2010 Goal — 80%

» Excellent support from partners



Empty Pesticide
Container Program

Saskatchewan-specific challenges

e Quality of containers
— Good, but opportunities for improvement

e Open burning
 Non-program materials
e Free-riders



Empty Pesticide
Container Program

Saskatchewan-specific opportunities
e Be the first to achieve 80%

 Engage farm families

e Farms not always recycling — this program
can help be a catalyst to other programs



Farmer communications

Press-ready
communication
materials available



Online tools for farmers




Obsolete Pesticide
Collection Campaign

* Program inception: 1998

* Provincial campaigns run every 4 year

— SK: last campaign in October 2007
e 124,516 kgs collected

* Excellent support from stakeholders

 Difficulties securing government partnership
funding



Obsolete Collection
Campaign

Key Accomplishments:

« 2.5 million kilograms collected and safely
disposed of since 1998 across Canada

« Partnering for efficiency - Ontario, 2009

» Partnered with Canadian Animal Health Institute to
collect additional materials (i.e. pharmaceuticals,
sharps)



Obsolete Collection
Campaign

Alberta Premier's Award
of Excellence — 2003



Obsolete Collection
Campaign

“Pesticide and chemical use are a reality on many
farms ... This initiative provided producers with a
handy and efficient means to eliminate these
products that is both safe and environmentally
friendly to the farm site and rural communities.”

Manitoba Conservation Minister
Stan Struthers — March 2009



Obsolete Collection
Campaign

Challenges:

o Partnership funding — necessary to
address orphan product (no manufacturer)

 Meeting the changing needs of Canadian
farmers

 Changing farm demographics



What's next?

New opportunities:
 Empty paper bag collection program

e Hay bale wrap, silage wrap, greenhouse film

e Other on-farm plastics



CleanFARMS Key
Learnings

Elements Common to Most Stewardship Programs

» Accessiblility

e Recovery

 Promotion and Education
e Financing

e Monitoring and adjusting




Prior to Addressing the Key
Elements, Need to identify:

Define ‘IT" —whatis ‘IT’ that is the actual problem?
Determine the scope of problem - disposal, end user, litter, etc

Risk assessment - is this the ‘low hanging fruit’ or are other issues
more important

Management methods - use, collection, transportation, end-of-life
processing

Indentify ALL _ Stakeholders — who is involved? Raw material,
convertors, sellers, users, end-of-life managers

Future of ‘IT” — does the recommended solution match the scope of
the problem? Do a second ‘sober’ look at the proposal. i.e. don't kill
an ant with an elephant gun...like Ontario’s approach to waste.



Thank you



